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AT A GLANCE

• Bias is when a source favors a point of view. 

Some biases are unfair.

• Media bias occurs when the opinions of reporters 

or media outlets affect how they cover the news.

• The least biased media outlets simply report facts.

• Some biases are widespread. Others vary by 

media outlet.

• The media is necessary for providing voters with 

information about policies and candidates.

• Media bias can make it more difficult for people to 

make informed decisions.

• People should evaluate sources for bias before 

trusting a source’s information.
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• Readers can evaluate photo choices, story 

placement, and use of loaded language to spot 

media bias.

• Confirmation bias is the tendency for people 

to accept information that confirms what they 

already believe.

• People should seek information from unbiased 

sources and sources with different opinions.

• People can combat confirmation bias by finding 

information that does not support their point of view.
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 It’s important to use reliable sources to 
stay informed about current events.

FINDING RELIABLE 
INFORMATION

CHAPTER FOUR

I t is important to find reliable information. 

Readers can do this by finding sources 

that release unbiased news. Unbiased news 

sticks to the facts. It does not use loaded 

language. It is not controlled by the interests 

of the company that owns the news outlet. 

The AP is a source that strives to be 

unbiased. Its thorough and fair reporting 

has earned the paper fifty‑three Pulitzer 

Prizes. These are awards for outstanding 
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Readers who find signs of media bias 

can also examine the source itself. They can 

evaluate how the source’s bias might have 

influenced them. Samar Haider is part of a 

team that is building a media bias detector. 

He says, “It’s not just about detecting bias 

but understanding how these subtle cues 

can influence the reader’s perception.”10

The Media Market
Five media companies control most of the 
media in the United States. The owners of these 
companies are wealthy. They donate money 
to presidential candidates. News stories about 
these candidates often show a positive bias. 
The outlets may have a negative bias against the 
opposing candidates.
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AVOIDING CONFIRMATION BIAS
Everyone experiences confirmation bias. 

It is human nature. But being aware of 

this bias can help people avoid it. People 

can intentionally seek out information that 

contradicts what they believe. A person 

in favor of electric cars might explore the 

opinions of those against electric cars. A 

person against lowering the voting age to 16 

might explore the opinions of those in favor. 

This exercise might not change a person’s 

opinion. But it will help them become 

better informed.

Exploring a variety of points of view 

can also help readers avoid filter bubbles. 

The algorithms that keep track of a user’s 

search history will see that the user is 

interested in different opinions. It will deliver 
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a wider variety of information. This prevents 

the user from seeing information supporting 

only one point of view. Larry Atkins teaches 

journalism. He says,

Ideally, each of us should reach 

beyond our own echo chambers and 

seek news from a variety of media 

outlets and perspectives. We should 

be wary of facts and information that 

we receive from biased sources, 

and we should verify that information 

through other reliable sources.11
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FACT-CHECK WEBSITES

People can use fact‑checking websites to verify the 
information they see. These sources are sometimes 
biased. But looking at multiple fact‑checking sites can 
help people find accurate information.

PolitiFact

FactCheck.org 

Washington Post 
Fact Checker

Snopes

AFP Fact Check
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GLOSSARY
conservative
describing a viewpoint that favors established customs

credentials
accomplishments that prove someone has experience 
or knowledge

evaluate
to determine something’s value, accuracy, or importance

generalizations
statements that use specific pieces of data to falsely claim 
that something is true all of the time

hostile
unfriendly

ideological
based on ideas or beliefs

liberal
describing a viewpoint that favors social change

stereotype
a popular belief that people have of a certain group

verify
to determine the accuracy or truth of something

58



SOURCE NOTES
INTRODUCTION: CAITLIN CLARK AND MEDIA BIAS

1. Quoted in “Video, Transcript: Iowa WBB Pregame 4‑6‑24,” 
HawkeyeNation.com, April 6, 2024. www.hawkeyenation.com.

CHAPTER ONE: WHAT IS MEDIA BIAS?
2. Jordan Rubin, “Hunter Biden Found Guilty on All Three Counts in 

Gun Trial,” MSNBC, June 11, 2024. www.msnbc.com.

3. Gabriel Hays, “Social Media Erupts over Hunter Biden Guilty 
Verdict,” Fox News, June 11, 2024. www.foxnews.com.

4. Randall Chase et al., “President Joe Biden’s Son Is Convicted of All 
3 Felonies,” AP News, June 11, 2024. http://apnews.com.

5. Dylan Matthews, “Why the News Is So Negative—and What We 
Can Do About It,” Vox, March 22, 2023. www.vox.com.

6. Quoted in “Bias in the Media: Types of Media Bias,” Columbus State 
Library, May 28, 2024. http://library.cscc.edu.

7. Luke Auburn, “Study of Headlines Shows Media Bias Is Growing,” 
University of Rochester, July 13, 2023. www.rochester.edu.

CHAPTER THREE: CONFIRMATION BIAS
8. Kendra Cherry, “What Is Confirmation Bias?” Verywell Mind, 

May 19, 2024. www.verywellmind.com.

CHAPTER FOUR: FINDING RELIABLE INFORMATION
9. Quoted in Gavin Phillips, “Top 4 Unbiased Independent World News 

Sources,” MakeUseOf, June 11, 2023. www.makeuseof.com.

10. Quoted in Nathi Magubane, “Duncan Watts and CSSLab’s New 
Media Bias Detector,” Penn Today, June 28, 2024. 
http://penntoday.upenn.edu.

11. Larry Atkins. Skewed: A Critical Thinker’s Guide to Media Bias. 
Amherst, NY: Prometheus, 2016.

59



FOR FURTHER 
RESEARCH

BOOKS
Tammy Gagne. How Social Media Impacts News. San Diego, CA: 

BrightPoint Press, 2022.

Duchess Harris and Tammy Gagne. Race and the Media in Modern 

America. Minneapolis, MN: Abdo, 2021.

Heather C. Hudak. How to Evaluate Sources of Information. 

San Diego, CA: BrightPoint Press, 2025.

INTERNET SOURCES
“How to Detect Bias in News Media,” Lehman College, June 25, 2024. 

http://libguides.lehman.edu.

“In Brief: News Media Bias,” News Literacy Project, 2024.  

http://newslit.org.

“Interactive Media Bias Chart,” Ad Fontes Media, 2024.  

http://adfontesmedia.com.

60



INDEX
adjectives, 38–39
ads, 21–22
algorithms, 46–49, 56
Aliprandini, Michael, 22–23
AllSides, 31
Associated Press, the, 18, 50–53
Atkins, Larry, 56
Auburn, Luke, 26–27

Bezos, Jeff, 34–35
Biden, Hunter, 17–18
Biden, Joe, 17–18
Brittanica, 31

Cherry, Kendra, 42–45
Clark, Caitlin, 6–9
confirmation bias, 42–46, 55

Democratic Party, 17

echo chambers, 49, 56

fact‑check websites, 57
false information, 49
filter bubbles, 48–49, 55
Flynn, Simone Isadora, 22–23
Fox News, 16–18

Haider, Samar, 54

Kaufman, Jonathan, 46

loaded language, 35–38
Luo, Jiebo, 27

Matthews, Dylan, 19–20
MSNBC, 17

negativity bias, 18–20
news, 6–11, 14–21, 24–27, 31, 

34–41, 45–48, 50–56, 57

photo choices, 39, 41
polarization, 25–27
political bias, 16–18, 27, 31, 38–39

racism, 12–14, 15–16, 21–22
reporters, 6–8, 19, 36–37, 39
Republican Party, 17

sexism, 6–9, 21
social media, 10, 18, 28, 46, 49
story placement, 41

unconscious bias, 14

Washington Post, 34–35

62


	978-1-6782-0970-4_s
	9781678209711
	Introduction: Caitlin Clark and Media Bias
	Chapter One: What Is Media Bias?
	Chapter Two: Spotting Media Bias
	Chapter Three: Confirmation Bias
	Chapter Four: Finding Reliable Information
	Glossary
	Source Notes
	For Further Research
	Index
	Image Credits
	About the Author




